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THE U.S. CULTURAL & HERITAGE TOURISM MARKETING COUNCIL ANNOUNCES FOUR NEW PARTNERS:

· VISIT SAVANNAH, SAVANNAH, GEORGIA

· SARASOTA CONVENTION & VISITORS BUREAU, SARASOTA, FLORIDA

· PASADENA CONVENTION & VISITORS BUREAU, PASADENA,   
CALIFORNIA

· LOUISIANA TAX FREE SHOPPING  

The U.S. Cultural & Heritage Tourism Marketing Council (USCHT) announces that Visit Savannah, Savannah, Georgia; the Sarasota Convention & Visitors Bureau, Sarasota, Florida; the Pasadena Convention & Visitors Bureau, Pasadena, California and Louisiana Tax Free Shopping have joined as partners of the organization. In announcing these new partnership, Sheila Armstrong, Executive Director of the USCHT Marketing Council said, “These visitor destinations each address the cultural and heritage interests of visitors in unique, educational and entertaining ways. We are working with each of them in packaging and promoting their cultural and heritage assets, adding value to the visitor’s experiences.”

(more)
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Visit Savannah

 “We are very excited about offering a new array of packages to today’s very discerning traveler,” said Joe Marinelli, President of Visit Savannah.  “Discounts and value-added upgrades are very popular today and our members have the opportunity to drive new visitor traffic to their businesses.”
The packages that have been developed are themed to target various interests:

· Kidding Around in Savannah (Target market: Families)

· Savannah’s Art and Entertainment Scene (Target market: Arts/Music 
Enthusiasts)

· Savannah Cooks! (Target market: Culinary Tourism)

· African-American Heritage (Target market: History Enthusiasts)

· History, Heroes & Legends (Target market: Museum  and Historical Buffs)

 “Savannah has a wealth of cultural and heritage experiences.  Providing the cultural and heritage visitor a variety of experiential, themed packages, this partnership expands the opportunity to delve further into the richness of this community by experiencing more of an “Insider’s Savannah”, offering added value in both time and dollars,” says Armstrong.  

For more information about Visit Savannah, go to visitsavannah.com or call 1.877.SAVANNAH.

Pasadena Visitor and Convention Bureau

Janet Zaldua, Director of Tourism and Communication for the Pasadena Convention & Visitors Bureau said, “Becoming a partner with the USCHT Marketing Council brings added value to our members in our marketing strategy to attract visitors to our area.  This partnership will showcase the culture and heritage that is uniquely Pasadena in its style and offerings.  It will expand our reach to additional markets and reinforce our position as a destination rich in a broad expanse of vacation experiences.”

World renowned for its New Year’s Day Rose Parade® and Rose Bowl Game®, Pasadena boasts a colorful array of historic buildings and architectural gems plus a flourishing cultural community of fine art, music and theatrical venues.     

In announcing this new partnership, Sheila Armstrong, Executive Director of the USCHT Marketing Council said, “Pasadena has such a wealth of cultural & heritage experiences.  We are looking forward to working with the Pasadena Convention & Visitors Bureau in packaging and promoting these riches.”

For more information about Pasadena and traveling to the area, go to visitpasadena.com or call 800.307.7977.
Sarasota Visitor and Convention Bureau

 “We are excited about offering cultural and heritage packages.” said Lynn Hobeck Bates, Cultural and International Tourism Sales Manager of the Sarasota CVB.  “This adds a new platform for generating awareness of our cultural and heritage attractions. Partnering with the U.S. Cultural & Heritage Tourism Marketing Council is an initiative to extend visits and to drive new visitor traffic by combining cultural and heritage experiences along with the enjoyment of our beautiful beaches.  Research confirms that cultural and heritage visitors stay longer and spend more.  By offering unique cultural experiences with value-added benefits we are encouraging our visitors to do both.”

The Sarasota Convention and Visitors’ Bureau  and the USCHT plan to create themed experiential packages to attract new cultural and heritage  visitors, as well as encouraging current visitors to extend their stay to experience and learn more about Sarasota County’s unique cultural and heritage offerings. This is in response to research indicating that visitors want experiential activities when they travel.

In announcing this new partnership, Sheila Armstrong, Executive Director of the USCHT Marketing Council, said, “We are especially pleased to have the Sarasota CVB join as a partner in our organization. This is an ideal opportunity for a vacation destination known for its extensive and appealing outdoor activities to also market its cultural and heritage assets.”

For additional information about the Sarasota Convention & Visitors Bureau, visit

www.SarasotaFL.org or call 800.502.9799.

Tax Free Louisiana

 “We are very enthusiastic about the potential of offering these packages to today’s very discerning traveler,” said Denise Thevenot, Director of Louisiana Tax Free Shopping. (LTFS)  “This adds a new platform for generating awareness of shopping opportunities complemented by the breadth and depth of our cultural and heritage offerings. We are looking at this partnership with the U.S. Cultural & Heritage Tourism Marketing Council as a way to drive new visitor traffic by combining cultural and heritage experiences along with shopping to our visitors.  Discounts and value-added upgrades are very popular today and this is a creative way to offer both.”
Recent tourism trends reflect a growing interest in “experience” or hands-on packaging. Louisiana Tax Free Shopping and USCHT are creating themed packages to attract new international visitors, as well as encouraging previous international visitors to explore New Orleans’ unique cultural and heritage experiences and shop.  The initial packages  feature two diverse cultural experiences – a classic New Orleans Jazz Brunch at the Court of Two Sisters and a Swamp Tour of the Louisiana bayous.  Each of these destinations is coupled with a shopping experience-- one with the Riverwalk Marketplace and the other with Lakeside Shopping Center. 

The goal of the new alliance with Louisiana Tax Free Shopping (LTFS) is to develop and market combined cultural, heritage and shopping based packages regionally, nationally and internationally to drive visitors to New Orleans.  This innovative partnership is designed to encourage the international visitors to enjoy the unique cultural and heritage offerings of the area and to increase the value of their visit by taking advantage of tax free shopping. 
In announcing this new partnership, Sheila Armstrong, Executive Director of the USCHT Marketing Council said, “We are especially pleased to have Tax Free Louisiana join as a partner in our organization.  Louisiana’s rich and diverse arts and culture offerings are an unparalleled slice of America’s culture and heritage.  Combining the cultural experience with the shopping experience…especially with the offer of tax free shopping to the international visitor….is an innovative way to offer value and memories to visitors.  We are pleased to be developing these packages and promoting them in support of both the cultural and shopping destinations. “

The Louisiana Tax Free Shopping Program allows international tourists the opportunity to shop at more than 800 stores throughout the state and apply for a tax refund at any of its five refund centers.  The LTFS Program has serviced more than 600,000 international visitors representing more than $500 million in tax free purchases since 1989.   To learn more about the Louisiana Tax Free Shopping Program visit www.louisianataxfree.com. 

About the US Cultural & Heritage Tourism Marketing Council

US Cultural & Heritage Tourism Marketing Council (USCHT) is a travel trade association with a mission to market U.S. cultural and heritage tourism experiences. USCHT represents leading U.S. tourism destinations, attractions and travel partners engaged in marketing U.S. cultural and heritage to travelers throughout the United States and around the world, co-produces the annual ONE Travel Conference and SASI-ONE Awards and The Cultural Traveler guidebook and sponsors market research on the Cultural and Heritage Traveler. For more information, visit USCHT.com and TheCulturalTraveler.com  or call 843.341.6392.
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