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Who Are We?

The U.S. Cultural & Heritage Tourism Marketing Council (USCHT) is an exciting new initiative to drive cultural and heritage tourism to and within the USA by

developing “dynamic” cultural and heritage tour packages that offer unique and innovative cultural and heritage experiences to visitors.

Why Was the U.S. Cultural & Heritage Tourism Marketing Council Formed?

The U.S. Cultural & Heritage Tourism Marketing Council is a direct outcome of the U.S. Cultural & Heritage Tourism Summit held October 6-8, 2005 in Washington, DC in partnership with the U.S. Department of Commerce, The President’s Committee on the Arts and the Humanities, Partners in Tourism and American Express.  The Summit was developed and produced by Shop America Alliance.
The Summit was successful in bringing together over 400 delegates and

distinguished leaders in cultural and heritage tourism from all 50 U.S. States, the District of Columbia and U.S. Virgin Islands. This event served to catalyze enhanced interest in U.S. Cultural & Heritage Tourism, one of our nation’s most valuable assets. It also resulted in the realization that the U.S. did not have a national organization promoting and marketing cultural and heritage tourism both nationally and internationally. Hence, the USCHT was formed to provide that platform.

What Do We Do?

The primary purpose of the USCHT is to package, market and sell U.S. Cultural and Heritage Tourism Experiences on behalf of its partners, the leading U.S. tourism destinations, attractions and travel partners.

The Council is dedicated to marketing U.S. cultural and heritage tourism

destinations to and within the USA.

How Do We Do It?

· PARTNER with leading U.S. Tourism Destinations, Cultural and Heritage

          Attractions and Travel Partners

· PROMOTE Cultural & Heritage Tourism both nationally and internationally

· PACKAGE Cultural & Heritage Tours to generate visits, exposure and

          revenue

· POSITION U.S. Culture & Heritage Tourism Marketing Council as a leader in the tourism industry.

How Are We Structured and Who Are Our Partners?

The USCHT is an LLC that develops and markets cultural and heritage tour package for our partners.   It works in affiliation with Shop America Alliance who   serves as the facilitator and program manager of these packages, bringing their expertise as a leading tour operator with years of experience in developing and marketing over 100 diverse packages tours.
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Executive Director
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Development Director

U.S. Cultural & Heritage Tourism Marketing Council

Advisory Board
· Helen Marano, U.S. Department of Commerce

· Julie Heizer, U.S. Department of Commerce

· Susan Wilcox, California Travel & Tourism Commission

· Patricia Washington, Greater Philadelphia Tourism

Marketing Corporation

· Art Jimenez, Las Vegas Convention & Visitors Bureau

· Beverly Barsook, Museum Story Association

· Patricia Mooradian, The Henry Ford

· Chris Szalay, NorthPark Center, National Council of

Attractions, TIA Board

· Dexter Koehl, President, The Dexter Koehl Group

· Julie Peeler,  Americans for the Arts

· Jo Ann Haden-Miller, Atlanta Convention & Visitors Bureau

· L. Spike Herzig, Erie Canalway National Heritage Corridor

· Brad Weber, Gray Line Worldwide

· Susan Thomas, Hilton Head Island-Bluffton Chamber of

· Commerce/Visitor & Convention Bureau

· Erik Wolfe, International Culinary Tourism Association

· Colleen Tollefson, Minnesota Office of Tourism

· Scott Gerloff, National Trust for Historic Preservation/Heritage


Travel


· Thierry Roch, National Trust/Historic Hotels of America

· Kim Priez New Orleans Convention & Visitors Bureau

· Pat Lee, Pat Lee & Associates

· Lenwood Sloan, Pennsylvania Tourism Office
· Joe Marinelli, Savannah Convention & Visitors Bureau
· Rick Still, Rick Still & Associates

· Rosemarie Reyes , Shop America Alliance

· Celia Dahl , Smart Destinations

· Bill Hardman, Southeast Tourism Society

· Karen McDonald , Taubman World Class Shopping

· Barbara Steinfeld , Travel Portland

· Liz Bitner, Travel South USA

How Do You Become a Partner?

Member benefits and applications are available at www.uscht.com/join.

To Join the U.S. Cultural & Heritage Tourism Marketing Council, Contact:

Sheila Armstrong, Executive Director

U.S. Cultural & Heritage Tourism Marketing Council

2 Tomotley Court

Hilton Head Island, SC 29928

Phone: 843-341-6392 Fax: 843-341-6399

Email: USCHTMarketing@aol.com 
USCHT.com, TheCulturalTraveler.com, CulturalTraveler.mobi 

