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Shop America Alliance & U.S. Cultural & Heritage Tourism Marketing Council Announce Nationwide Mobi Shopping and Cultural Sites
Shop America Alliance and the U.S. Cultural & Heritage Tourism Marketing Council announce the launch of ShopAmericatours.mobi and CULTURALTRAVELER.

MOBI sites for travelers to access a collection of America's most dynamic shopping, dining and cultural destinations.  Travelers in the U.S. will be able to access the mobile site using the web browser on their mobile device.  This mobile service is being launched to provide a new avenue to interact with travelers.  
 
Developed in partnership with ITI Marketing, Shop America Alliance’s and the U.S. Cultural & Heritage Tourism Marketing Council .mobi sites are a consumer mobile service providing information services, a directory, maps, local promotions/coupons and text messaging via a mobile device. Both sites are created in a mobile compliant format to allow for a larger reach for mobile accessibility, allowing users of lower-end Java phones to have the same experience as those on Smartphones. 

“As the leading marketer of America’s shopping destinations, Shop America Alliance’s ShopAmericaTours.mobi is an ideal subject to take the lead in providing the latest in consumer mobile marketing techniques. By working together with Shop America Alliance, we are offering travelers interested in shopping and dining experiences an exciting new way to explore leading shopping centers, value centers, department stores, museum stores and designer boutiques including restaurants and services-- all by mobile phone” says Franci Edgerly. ITI Marketing CEO.
“In addition, as the leading cultural and heritage tourism alliance in America, the U.S. Cultural & Heritage Tourism Marketing Council's CulturalTraveler.mobi is an ideal subject to take the lead in providing the latest in consumer mobile marketing techniques. By working together with the U.S. Cultural & Heritage Tourism Marketing Council, we are offering travelers interested in cultural and heritage experiences an exciting new way to explore museums, gardens, historical homes, plantations and other cultural destinations including shops, restaurants and services-- all by mobile phone” says Franci Edgerly. ITI Marketing CEO.
 
SHOP AMERICA ALLIANCE is the travel trade organization representing hundreds of the premier shopping tourism destinations, retailers, shopping centers, museum stores and outlets in North America. Founded in 1998, Shop America Alliance produces the annual ONE Travel Conference and SASI Awards, publishes Shop America Magazine and The Cultural Traveler guidebook and markets more than 200 shopping tours in 40 cities.  For more information, please visit shopamericatours.com, uscht.com, TheCulturalTraveler.com or call 707-224-3795. 

The U.S. Cultural and Heritage Tourism Marketing Council (USCHT) was formed as a direct outcome of the U.S. Cultural and Heritage Tourism Summit held in Washington, DC in October 2005.  The primary purpose of this travel trade association is to market U.S. Cultural and Heritage Tourism experiences both nationally and internationally. The Marketing Council represents leading U.S. Tourism Destinations, attractions and travel partners engaged in marketing U.S. Cultural and Heritage to travelers from throughout the USA and around the world.  Along with Shop America Alliance, USCHT produces The Cultural Traveler guidebook and the annual ONE Travel Conference.  For more

Information, please visit theculturaltraveler.com, uscht.com or call 843-341-7392.

 
ITI Marketing, Inc. is a leader provider of mobile marketing solutions within the tourism and hospitality industry’s. As one of the first agencies to apply Mobile Marketing inside a tourism environment, ITI Marketing’s unique experience of being marketers first, technologists second allows ITI to provide specialized proven mobile marketing solutions. The business model is simple – ITI Marketing helps organizations increase the effectiveness of their advertising, marketing, PR and CRM campaigns utilizing Mobi websites, text messaging and other cell phone features such as apps and location‐based GPS, resulting in more successful marketing strategies. Having worked with hundreds of clients of all sizes, from Days Inn/Wyndham International to the State of Georgia to Jacksonville, FL., ITI’s integrated marketing capabilities allow us to stand out among larger agencies, while our intimate size allows for a true marketing partnership. Contact ITI Marketing at (912)267-1558 or Info@ITI-Marketing.com
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