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U.S. Secretary of Commerce Gary Locke Appoints Sheila Armstrong
 To Serve on the U.S. Travel and Tourism Advisory Board.

U.S. Department of Commerce Secretary Gary Locke has appointed Sheila Armstrong Executive Director of the U.S. Cultural & Heritage Tourism Marketing Council, to serve on his U.S. Travel and Tourism Advisory Board.  The board is responsible to advising the Secretary of Commerce on all key matters relating to national travel and tourism policy.
Ms. Armstrong, a Hilton Head Island resident, was sworn in by the Secretary of Commerce in Washington, DC on Monday, April 12th     She joins the Travel and Tourism Advisory Board in providing recommendations and expertise on matters related to the travel industry, including air transportation, airport security, Homeland Security, visa issues and State Department matters, congressional issues and legislative matters, international marketing, business travel, conventions and meetings and national travel industry advocacy, national regulatory and tax matters among many others.   
 “The health and stability of the travel and tourism industry touches all regions and impacts

employment and economic strength across the country,” said Locke. “I look forward to working

with the Travel and Tourism Board to develop policies that can help put Americans back to work

in this critical sector.”

Travel and tourism is one of the nation’s most significant exports, accounting for 2.7 percent of

the nation’s GDP and supporting more than eight million jobs. One in every 16 jobs has its roots

in the travel and tourism industry.

(more)
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The nomination is a great honor for Armstrong as one of 29 hospitality industry CEOs appointed to serve on this board. As Executive Director of the U.S. Cultural & Heritage Tourism Marketing Council, she will play an important role on the board in advancing cultural and heritage tourism both nationally and internationally, interfacing with leaders in all facets of the tourism industry.
 The appointees represent a broad cross-section of the industry including transportation services, financial services, and hotels and restaurants, as well as a mix of small and large firms from across the country. Members of the TTAB include Richard Anderson, Chief Executive Officer of Delta Air Lines; Chuck Floyd, Chief Operating Officer—North America, Hyatt Hotels Corporation; Gina Marie Lindsey, Executive Director, Los Angeles World Airports; John Sprouls, Chief Executive Officer, Universal Orlando Resort and Executive Vice President, Universal Parks and Resorts and Greg Stubblefield, Executive Vice President and Chief Strategy Officer of Enterprise Holdings.  The full list of members being appointed and other pertinent information is available at  http://tinet.ita.doc.gov/TTAB/TTAB_Home.html.  
The board provides counsel to the Secretary on government policies and programs that affect the

U.S. travel and tourism industry, and provides a forum for discussing and proposing solutions to

industry-related concerns. The most recent board, which ended its term in September 2009, presented recommendations to Secretary Locke at its final meeting, focusing on three key issues: airport congestion, travel facilitation issues and the economic sustainability of the industry.
U.S. Cultural & Heritage Tourism Marketing Council (USCHT) is a private travel trade association formed as a direct result of the U.S. Cultural & Heritage Tourism Summit held in Washington DC in October 2005.  Its mission is to market U.S. cultural and heritage tourism destinations both nationally and internationally. More information is available about USCHT at www.USCHT.com 


