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THE CULTURAL TRAVELER PAVILION

Promoting US Cultural & Heritage Travel

At the American Association of Museums Conference

The American Association of Museums (AAM), the Museum Store Association (MSA) and the U.S. Cultural and Heritage Tourism Marketing Council (USCHT) along with National Geographic Traveler, Heritage Travel, Inc. a subsidiary of the National Trust for Historic Preservation, Int’l Connect/RepeatSeat and the Greater Philadelphia Tourism Marketing Council are collaborating to present The Cultural Traveler Pavilion  at the American Association of Museum’s MuseumExpo at AAM’s annual conference May 1-3, 2009 in Philadelphia. 

“The Cultural Traveler Pavilion will be an exciting interactive showcase at the 2009 MuseumExpo,” says Ford Bell, President and CEO of the American Association of Museums. “Building on ‘The Museum Experience’ theme, our partners in this 2,500 sq. ft. pavilion will promote cultural and heritage tourism marketing strategies in an educational and entertaining format during the AAM tradeshow.”
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The Cultural Traveler Pavilion is designed to educate museum directors about trends in travel and to illustrate how to build museum attendance by targeting travelers.  Programs in the pavilion will demonstrate new and innovative tools to build attendance to museums and generate greater awareness of cultural and heritage tourism marketing resources.                                                                                                        

“We’re very proud to be working with such innovative partners to showcase ways to market to the cultural and heritage traveler,” says Sheila Armstrong, executive director of the U.S. Cultural & Heritage Tourism Marketing Council and coordinator of The Cultural Traveler Pavilion.   “These cutting edge tourism marketing resources will be demonstrating their strategies and innovative thinking to cultivate the cultural traveler and illustrating very effective cultural and heritage tourism marketing resources. Reaching out collaboratively to the nation’s premier museum leaders, we can compound our efforts to market to the millions of travelers who appreciate the many cultural and heritage treasures of our country and invite them to experience them more frequently.”
The pavilion will feature on-going demonstrations, the introduction of new technology and products and a variety of educational and entertaining presentations every half hour throughout the 3-day show.  These will include mini-seminars on how to market to cultural and heritage travelers presented by the U.S. Cultural & Heritage Tourism Council, Museum Store Association, Heritage Travel and the Greater Philadelphia Tourism Marketing Corporation; the marketing strategy of  cultural and heritage destination’s such as Winterthur, Hagley, Longwood Gardens and the Pennsylvania Academy of Fine Arts, conversations and photo opportunities with Ben Franklin, Betsy Ross and other historical “celebrities” and other informative and unique ideas for building a cultural and heritage tourism market.  

For additional information about The Cultural Traveler Pavilion, the presentations and the American Association of Museums Conference MuseumExpo, visit www.aam-us.org.  For additional information about the U.S. Cultural & Heritage Tourism Marketing Council, visit www.uscht.com.

The American Association of Museums has been bringing museums together since 1906, helping to develop standards and best practices, gathering and sharing knowledge, and providing advocacy on issues of concern to the entire museum community. With more than 17,000 individual, 3,000 institutional and 300 corporate members, AAM is dedicated to ensuring that museums remain a vital part of the American landscape, connecting people with the greatest achievements of the human experience, past, present and future. For more information, visit www.aam-us.org. 

Museum Store Association is a nonprofit, international association organized to advance the success of museum retail professionals. By encouraging high standards of professionalism, MSA helps cultural commerce professionals better serve their organizations. MSA also is focused on helping increase awareness about museum stores as unique shopping destinations for tourists and cultural travelers. As part of a strategic alliance with the U.S. Cultural & Heritage Tourism Marketing Council (USCHT) and Shop America Alliance (SAA), MSA provides expertise in the cultural and heritage tourism arena to its members and the general public. For additional information about the Museum Store Association, visit

www.MuseumStoreAssociation.org, Museum-Store.travel or call 303-504-9225.

U.S. Cultural & Heritage Tourism Marketing Council is a travel trade association with a mission to package and market U.S. cultural and heritage tourism experiences both nationally and internationally. The Marketing Council represents leading U.S. tourism destinations, attractions and travel partners including California Travel & Tourism Commission, VISIT FLORIDA, the Museum Store Association, The Henry Ford, Greater Philadelphia Tourism Marketing Council, Atlanta CVB, New Orleans CVB, Hilton Head CVB and Shop America Alliance and works closely with the US Department of Commerce/Office of Travel & Tourism Industries. For additional information, please visit www.uscht.com or contact Sheila Armstrong at 843-341-6392 or USCHTMarketing@aol.com. View the Culture Tours and More Packages at www.TheCulturalTraveler.com.
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