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Larry Cohen/Northeast Media To Represent Shop America Magazine

and The Cultural Traveler guide
Shop America Alliance, publisher of Shop America Magazine and co-publisher with US Cultural & Heritage Tourism Marketing Council (USCHT) of The Cultural Traveler guide,  announce that Northeast Media will represent sales for both publications effective immediately.  
"We are pleased to welcome Larry Cohen, President of Northeast Media, to our Shop America/USCHT team as our sales representative for Shop America Magazine and The Cultural Traveler guide," said Rosemary McCormick, President of Shop America Alliance and publisher of Shop America Magazine. "Larry has been a presenter and sponsor at our annual conferences for several years including the ONE Travel Conference, and he also represents our global media partners: Essentially America UK, Essentially America Mexico and Swishy Mexico.  With Larry's world-wide connections and extensive media expertise, he will help our clients to maximize their media investment."
Sheila Armstrong, Co-Publisher of The Cultural Traveler and USCHT Executive Director, stated:  "We expect our new partnership with Northeast Media to further enhance participation in these respected and targeted niche market publications and help us to reach a growing audience."                          ###   2/27/2011
Larry Cohen, founder and president of Northeast Media, is a graduate of the University Of Missouri School Of Journalism and has spent his entire career in advertising sales and publishing.  From the time he was publisher of Corporate Meetings & Incentives magazine in the mid-80’s, he has maintained a focus in the travel and international categories.  Northeast Media has represented the UK edition of Essentially America since 1994 and was appointed the representation assignment in the US for GrupoBT in February, 2008.  Cohen has been a guest lecturer at the University Of Missouri School Of Journalism on the topic of advertising sales.  His memberships have included the Hospitality Sales and Marketing Association International, the International Advertising Association, and the Association of Travel Marketing Executives. Cohen has regularly been selected to participate as a judge in the HSMAI’s advertising award competition.  Contact larrycohen@northeast-media.com or
 203-255-8800. 

 
Shop America Magazine, an international print and online publication devoted to shopping and travel, has been published twice annually in the Spring and Fall since 2003, reaching more than 100,000 consumers and travel leaders in the USA, UK, Canada, Mexico and Latin America including all delegates at International Pow Wow.  View the latest issue at ShopAmericaTours.com

The Cultural Traveler guide to cultural & heritage travel and the leading museum stores is an award winning annual publication, now in its third edition, reaching more than 40,000 consumers and travel leaders in the US and worldwide including all delegates at International Pow Wow.  The Cultural Traveler is published in partnership with the Museum Store Association.  View the latest issue at TheCulturalTraveler.com and Museum-Store.travel.

Shop America Alliance is the travel trade organization representing hundreds of the premier shopping tourism destinations, retailers, shopping centers, museum stores and outlets in North America. Founded in 1998, Shop America Alliance co-produces the annual ONE Travel Conference and SASI-ONE Awards and The Cultural Traveler guidebook, publishes Shop America Magazine and markets more than 200 shopping tours in 40 cities.  For more information, visit shopamericatours.com or call 707.224.3795.
US Cultural & Heritage Tourism Marketing Council (USCHT) is a travel trade association with a mission to market U.S. cultural and heritage tourism experiences. USCHT represents leading U.S. tourism destinations, attractions and travel partners engaged in marketing U.S. cultural and heritage to travelers throughout the United States and around the world, co-produces the annual ONE Travel Conference and SASI-ONE Awards and The Cultural Traveler guidebook and sponsors market research on the Cultural and Heritage Traveler. For more information, visit USCHT.com and TheCulturalTraveler.com  or call 843.341.6392.
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