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First Cultural Tourism Award Presented to McCormick, Armstrong
Shop America Alliance, U.S. Cultural & Heritage Tourism Marketing Council Help Drive MSA Cultural Tourism Initiatives
DENVER, CO –The Museum Store Association is pleased to present Rosemary McCormick and Sheila Armstrong with the MSA 2009 Cultural Tourism Award for their efforts to help promote cultural tourism. MSA’s partnerships with Rosemary, Sheila, and their organizations, the U.S. Cultural & Heritage Tourism Marketing Council and the Shop America Alliance, have provided MSA’s members with invaluable marketing exposure throughout the tourism community.
“By educating the tourism trade about the relationship between shopping and cultural tourism, Rosemary and Sheila have made great strides to raise the profile of our cultural institutions among travelers both domestic and international,” said Beverly Barsook, MSA’s executive director. “More than two years ago, Rosemary and Sheila recognized that MSA stood at the crossroads of culture, tourism and shopping and saw the value of building cultural tourism expertise throughout our membership to help increase visitation at our institutions as well as shopping at museum stores.
In partnership with Rosemary and Sheila, several Cultural Tourism White Papers were created to educate MSA members about the importance of cultural tourism and how to be effective marketers. To date a total of six have been published and several more are scheduled for this year. In addition, this past year the first edition of The Cultural Traveler was published. The publication created an opportunity for museums and museum stores to gain the attention of the tourism community and demonstrate the importance of promoting the relationship between travel and shopping on behalf our cultural institutions. The Cultural Traveler has been distributed to thousands of consumers, tour operators, travel agents and travel media interested in museum store shopping. 
With MSA’s help, Sheila and Rosemary have worked tirelessly to reach out to the American Association of Museums.  The effort culminated in the launching of the first Cultural Traveler Pavilion at the annual AAM conference held in Philadelphia earlier this month.  The impressive 2,500 square foot space was filled with information about cultural tourism and demonstrated how cultural tourism can help boost museum attendance and thereby increase museum store activity as well. 
 “MSA, and its members, have benefited immeasurably by the exposure we have received nationally and internationally in the cultural tourism industry as a result of this partnership,” said Barsook. “We are delighted to acknowledge the work of Rosemary McCormick and Sheila Armstrong by presenting them with MSA’s first Cultural Tourism Award.”
###
MSA is a nonprofit, international association organized to advance the success of museum retail professionals. By encouraging high standards of professionalism, MSA helps cultural commerce professionals better serve their organizations. MSA also is focused on helping increase awareness about museum stores as unique shopping destinations for tourists and cultural travelers. As part of a strategic alliance with the U.S. Cultural & Heritage Tourism Marketing Council (USCHT) and Shop America Alliance (SAA), MSA provides expertise in the cultural and heritage tourism arena to its members and the general public. 
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